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New Product Success and Failure : A Preliminary Study
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Abstract

Developing new products is essential for the growth and subsistence of the companies.
However, it is also widely recognized that the developing activity has great risk andr dif-
ficulty in itself. The conflicting situations have moved a lot of researchers to study the
management problems of new product development, to find out the factors of its success
and failure. This tendency has been stronger in Europe, Canada and the United States, In
Japan, although a lot of new products have been introduced to the market quite actively,
there has been no detailed studies except for a few ones conducted by Western research-
ers dealing with Japanese corporations as samples.

Today the problem should be studied and clarified by ourselves since the development
of new business and new industry is being promoted as one of the national policies. It
is my subject to study the development of new products and its performance especially
in Japanese corporations and to define the factors to make new products successful. This

paper deals with the fundamental matters for the study.
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1. #FrElmfxoLTM
FBLm ORISR L BFE L MAD, REOFHLBERIZE > TRAIRICEE
THHIZERBIASMIBITARLR TS, FhIZ, BFEIEFIZEZLOH
BRATHIBIIEAIN TV SEEL AL L XSHBETES, LA LIMET,
RO L BATEOVRBCRICRM I 5 k)12, fFEICE > TIER
L) 2AX—BEHTED S, FIAET—Y - Ty NI b VHOBEIC
LAUL, 1976~19814E 1T HHPEA X MASEED 5 5 R L 7= H88 0
T % TH D, HDIZEME L EEDLVWBEDTH 572, ZDIRM
EEHAN—2Z2TRZ L, HERORRELEA SO IZHEE CRALESH TH
SR ELSbrb, Thbb, HRROMBIHTIhEZZHEDSI B, K
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HLUZHHURBIIBTERA9E1Z, 205EOMIZ30% (1968) » 5 54%
(1982) icKkMEzxm baE AL ZWA, KRE L TEFXHED LGS
(46%) #», FAROIBMO7=DITRB IR THEDTHB"Y, &65IT, TO
FELRFARORIIB LWL LARMERZ, EXMTEHZDENLVDITH LT,
BHEBTRELERNDDIZLIPBADONTEDY, 2O-DIZHEURHRE
O HEHBEN U LITER I TE 2,

ARiL, FNRBORRBRR, Ta5bbHMMORI & AKERET 5EH
EHONIZT B -0ORBNERTH S, REIZLESTAARICEETH S
B, FFREIZVAF—T, Lo TEOETHIERICHEE 2 HERORRE %
B BBHOREIR, COKSEEREVLEHCL > TREXRBDOTH
Ao ZTDHITIFEE T L HEROKINE I A, Tk 5 X7C
BOLIBETETIENTEEDTHAI», /2, HIEBOEREMEL
THENWSTE, HDEIBEOHUEUBOEKREAMEIZT 56 »NIT, B
MEVCLUEEMN TORREBEICTEHE8EH 5. ARIXZ S L-HESR
FAROBRRMEE LR L N LFERT I DD TN EERTH S,

2. FESBEARBROMR

FHSRAROBRRBEEIZ DN TIE, 605FNH 5 70D DEFIEZHEIZD
WTOERWN L7 — ARV LRE, 2 OMAILEINTE 7, YIHIZITD
N e r — ZFFZRIE, ZOHO XD KX LY v T o TOREELL
SNBSS SN, ThOICBELMBERPIHZRMt L TE -, 25
LT, OOy — 2HMRIETIL—-FhEh, d50idEl-kREk
YU TINIZE DO ENEB > T2, 2O XD Biff5EE LT, Schon,
Booz-Allen & Hamilton, Myers ‘and Marquis FOMEZ HIT 5 T LN TE

1) Booz, Allen & Hamilton, New Product Management for the 1980s, Booz, Allen &
Hamilton, Inc., 1982, p.15 and p.7.

2) Booz, Allen & Hamilton, Management of New Products, Booz, Allen & Hamilton, Inc.,
1968, reprinted in R.R.Rothberg (ed.), Corporate Strategy and Product Innovation, 2nd
ed., The Free Press, 1981, p.182.
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54, ZMD>H Myers and Marquis &, 5 DDEHIZE T S121%ti1ck 3
S567TDHFTE Y L2, FHHRMEAROKRBE LD Lif=, %okl
B8 2 I8 220 I I3 B RE X D S HRNRIEO T A K D EET
O, LitoTFr/av—--Fyvakhgw—ry b 7N (Thb
Ba—H— « - XD LER) NER SR, TODDOBMBERDORHRN
EBAROMENBFE X N, LT Z Maidique and Zirger 12 X hiF,
Myers 6 DFFFEIE, B 1 ICHEENICRIIM LS =HERTaP 22 b
EE-THY TP EINTED, KU TED - 2EFIERBEORRIC
IhTukn, B2, FREBERIFGREZ 20 LEEF ST [HHR0
Ae] Tobh, BEMIZRH-o TV I EHEHRIh TS,

I OWREORX % B FREL, 1974FISREY £y 2 AKEZDF— LIk
Thi¥ 572 SAPPHO (Scientific Activity Predictor from Patterns with Heu-
ristic Origins) P29 Tdh - 72, THII—xHBRE, T BRI L - HHd
mBARE & RO BRFHAR L 25 2 L2k -C, MHFIZET HBE

3) Maidique and Zirger (2 & hiE, RD &S LWFEAHIF 5N 5, EMorison, Men, Ma-
chines and Modern Times, M.1T.Press, 1966, Chap.2 (reprinted in M. Tushman and
W.Moore, Readings in the Management of Innovation, Pitman,1982, pp.84-96). T.A.Wise,
“IBM's $5,000,000,000 gamble,” Fortune, Vol.74, No.4 (Sep. 1966), pp.118-123, 224-228.
T.A.Wise, “The Rocky Road to the Marketplace,” Fortune, Vol.74, No.5 (Oct. 1966),
pp.138-143, 199-212, etc.. M.A.Maidique and B.J.Zirger, “A Study of Success and Failure
in Product Innovation: The Case of the U.S.Electronics Industry,” IEEE Transactions on
Engineering Management, Vol.EM-31, No.4, 1984, pp.192-193.

4) D.A.Schon, “Champions for Radical New Inventions,” Harvard Business Review, Vol.4l,
No.2, pp.77-86, 1963. Booz-Allen & Hamilton, op.cit., 1968. S.Myers and D.G.Marquis,
“Successful Industrial Innovations,” National Science Foundation, Rep NSF69-17, 1969.

5) M.AMaidique and B.J.Zirger, op.cit., p.193. ZDRUIDWT, Cooper 3 H BT ORI
DWTOINT Y AD ENTFHENE, BREERIC A T 2D B O—EHE#E (general mana-
ger) BEYTHSHE L T%, RG.Cooper, “The Dimensions of Industrial New Product
success and Failure,” Journal of Marketing, Vol.43, No.3, 1979, p.95.

6) Science Policy Research Unit, Success and Failure in Industrial Innovation, Center for the
Study of Industrial Innovation, Univ. of Sussex, 1972. R.Rothwell, C.Freeman, A.Horsley,
V.T.P.Jervis, A.B.Robertson, and J.Townsend, “SAPPHO upated; Project SAPPHO, Pha-
sell,” Research Policy, Vol.3, 1974, pp.258-291.
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A2, FLTT7 24 XN TEA3RTHAFABORNRIZE N, I 1220 Lk
BRICIS DOV AMETRE i S hiz, Z0%, HEREARERELED
SHMETIE, ZO—WIBEEALIELIZAHEhs K512 h 5%, HIERO
BRI, B % @9+ 2 ER & LT, SAPPHO fiZEICk » THMR I /=D,
Da—F— - Z—XDOHEE, Qv—r T4 V7R PRADES], QDR
L OISO REET P 20FHFIH, ©< X ¥ v —OFIT) & HER
Ewd, FICHBER (LEOQ) PHBERE (LiL®DO) Tho7",

SAPPHO 70 ¥ x 2 F O—WBRKE L FB L > = HETR IR L
L CiZ, Rubenstein & DFEFIZH T 5 (EERRE & FEERROMAEY H 5. %
ik, KREONKE6H TCORIE A A ESLIBORAR T Y 2 7 MiZDOW
TOUSADHEE L L ORE#MAE & L12, FHRI, BHENEDY, LT
5 ORINZBIfRT 5 BRI A AT L7, 2 2 THOLW L HEI,
— M HEEE IR LD TH -2, HIBER, 232=27r—-Yav, b
FUHFE TV 27 PO Iy bV FOERMLRLE, O D
3, T SAPPHO 0 ¥ = 7 MZI—H§ 2EREMBONLY,

SAPPHO 71 ¥ x 7 MIHWNT, H1F F D Cooper 3EZFT % NewProd 7
Uy FOWER, ZORETRILMER TS, Bl 21 Cooper i,
TV ELDGRAE I F FOEFEMOISOHEE Ty — 2 (102087 -2 &
93DEHDr — ) 12D\, TTORHMEEHBIZDOWTD T — & % A — LY —
RAZEDINEL, FRERIBERICP T TELL OEERER LB, Thi
I, FRSORINIELEE T L BL3ERIIXRDO 3 DICHfEEh
5, Tibb, OFEORETL— s TR ZERTHEZL, O -7

7) R.Rothwell, C.Freeman, A.Horsley, V.T.P.Jervis, A.B.Robertson, and J.Townsend, ibid.,
pp.259-260. ‘

8) A.H.Rubenstein, A.K.Chakrabarti, R.D.O'Keefe, W.E.Souder and H.C.Young, “Factors In-
fluencing Innovation Success at the Project Level,” Research Management, Vol.19, No.3,
1976, pp.15-20. M.A.Maidique and B.J.Zirger, op.cit., p.193.
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T4V ZICET SRR IR DORE, Ok I CEEDY F Y- L Zhic
HELTWBZL, THBY,

SAPPHO & NewProd 70 ¥ x 7 b ORFEFBRITKEMIZIZ I SBT3
LDD, EOPDETERNBDSENS, FlAIL SAPPHO i, THIHERIC
MAT, BTS2V v —DFEINPMHR, kX UPHBHEHOADFIFHZ L
EFEOMBI L BRI EH TS24, HEZDOEDIZOVTIFRHL T
5o TNITH LT NewProd 722 = 2 M, HRORINERE LT, H
S RO R s BRI A TRRR A ER 3 5. Maidique and Zirger I3,
COZEBIMIN—-TOREFTEBEINETNRES>THB I EBEL T
5LLTW3%, $4&bbB, SAPPHO TiF, F—HBETHEFLTVERELH
7= RFEDAHOFBRBFEARIC OO TO/RAS, FRETLIZBAOREIEL L
DAVA 2 —FBLTNEINZDIZH LT, NewProd 72V 22 + T
i3, B RITTSMLOREOINOHMEF R I T 2 HEH, BEFHIT
A TN 2Ax T v =039 1 ADEEEH» S OEGRIZ & 5 A% HR TINE
BhkINF, EZAN, MEHEEEMLADORINE LD r —21ZRT7T LT
B, EYICHENIZOMEINZElTREBAL TS, LEKHT,
SAPPHO IR TO XX 7 WK #HE5LLTVn5DIIHL T,
NewProd 7u P x 7 FTIE [R¥] #—BELTWBLERTX3, £5
THHUL, SAPPHO % [HIWL =% | OMRRR - HIBAPIRILOE V2 IE
WICBEICESDIE, »2BRTHEBIZE >TSS, ZhizL T,
NewProd TREEMFTE & XN T B0, [RILAHE] 2hBEs0
P INDZ LIk d, LEIXBILENTESY,

{212, Maidique and Zirger IZX A KE T L7 o= 2 EEE R E
LM Ts 25, Zhid, REBNEFORAMELBNE L-

9) R.G.Cooper, “The Dimensions of Industrial New Product Success and Failure,” Journal of
Marketing, Vol 43, No.3, 1979, pp.93-103. R.G.Cooper, “Project NewProd: Factors in New
Product Success,” European Journal of Marketing, Vol.14, No.5/6, 1980, pp.277-292.

10) M.A Maidique and B.J.Zirger, op.cit., p.193.



FEEBARE R & < 5 EERRE (489)—33—

Stanford Innovation Project {= &k BBRANDIFTTH D, 2EiZb=5EHMEKH
& AN I BR L RPN E LD YA 2 Il kBT~ -
ZAF 4 hbkE, -4 I BEONIZfIN$ SAPPHO W% & [AlAkD —
SIBEIC RO FEAET, TV bu=s 2AEOREEL LIREHE =X
RICEBI N, Y—A [ EH2EEAHICRIENTZ S, MELINT
WEWEBEIZXZHET, XDO3IDDOHESHhrbkk-oTw5, $hbsd, @
MR ESaEEE b S UREREDORENE, QORIhL EBOHER T
(Bt 20) ORfE, ORI/ EWMOERIZOWTODRR, THS, BEIH
BEFHGRTIIOVTUL, MhiFl—8 LS RBEETIHEBIIBLTED,
WAE S ELNISEA S h, »POYFLEPHERMNICLE T, HHENICLE
BRI TH LI EEEDEENDT N TS, g KRDOHIER,
WS R AR I R A B L 22 IS K B Eh T 5,

#—~A 1%, SAPPHO & RIROFHE(L X W=t BB ERHAET, -
A T ORENFRET7IIH LT, RIEKBUBEE T LB IE
K (608 4T, RINIHE, KBUCHE, WMLICKE E55610%
MELLY, OFNTHEL2EREELTES > TS, FIERROHEER
HE LTHT o608, O -4 IOFER»L, QFiTHFEL» L
@ﬁ%%ﬁbfﬁehtéwﬁe,%h%h%ihtoﬁ—«41@ﬁ%k
L7=Y Yy PRt 60188 ETH - 72, H—_ATE, +—XA4 1D
[ RETHLD 3 5059, 1SERBRNRE K>, HEDA v F K 2 —
FEE, P-4 T TICBMUREDO L h 520808 ITh, 0428
BT —2 « AZTFT 4 B EN, TOBR, N T rEEOHREORY
ICHETAERE LT, RO SOV S, Thbid, OFEF L OHEE
sHHEERD 6/ 6 NSRBI, Ob & UQHEMFHMERE, RIZHIFEH
REFEICBIT 3HEBIEFHE, OV —r T4 v B LXUIRFEO®RA, ON%H
HEORRE» CBAILES £ TORBEREOXE, ORMOY-V VDR,
QBB ORHTIBBA, @B HEMOMEIZIiT oy TV —DFE, Th
AW,
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ERMVEEL TS, 2OXI BRERIZOWTOREB TOERIZ, VL
DR Z I THOO N HEGmEOZERITKE L 2 A8 KEN, F— 2 IUE
R DT ERFRLENT, THOBREELIDITHEARTH 5., Rubenstein
GBI LI, [EBOERILBENITIHEMUNTE->TY, A—DER
EE—OFETEHRIL TR I ar o7, MAT, HEOESLV UM KL
Thbd, MBNELTTaYxs MIEREZHTHELVIE, DECR
RERZ DMMDBAIZEREHTHHLNB|PDTH B,
HrEmBEROMER A IZ BT 5 HEam EOERIZ, R1IDREh3E5

B1 #REFEFERRDORT

11) Ibid., esp. pp.194-195.
12) A.H.Rubenstein, A.K.Chakrabarti, R.D.O'Keefe, W.E.Souder and H.C.Young, op.cit., p.20.



PR BAT R & 0 < B AR HE (491)—35—

12, BLIZAMOL AL, SE2ICHWShBFHERE, 3107 — 2 DONE
Hik, BAIF -2 OBREORLDXICTALN DB, FEBOMINE K
MOMEAZZ 3B, BIIARET20HL Nk KUV S R 5FHIlR
BEREEE 52, Z2THHOLLEIL, YRS HERORERR
FRDOMBEL XL THHT 50 ORETH D, FHHRERIFHGORRE E
DS BERETHETNE, LW EICED S,

2. BROFHIGL ~

FERDIFEIZ I, RECEMBEEERAL (SBU) DL TORR % BEIC
LTWaBAEdhL, H3REOHUR TV 20 bOAREXNRIC U TH
BOWELREENTWEREEH D, —MRIZ, FIBERZTS T4 - LR,
BEFERI OV b LNLEEENR TS, Hart & Craig i2&NUE, 5
FTI A XN TE MR, BOS 2 TREFIZTARKIZE>THwS, L
PLEHRS, &< OMRIELEHFEAHL L TORREBEIZ L 722ICD
W, EOMHEIZRNTHEWY, ZTD LD Lk H,h T, Maidique and
Zirger & Johne and Snelson 3% 6 DFIRICEHE TOZERIR SN 5B DD,
TG L VRVICHERE Y TR EZRT57200mL A5 2T
TWb, $&bb, 7oV s b LLIZETS 1 ERD ORIk %
ABFET TR, CEOROFEFHITHENMAET LI LIITEY, TOFKRTT
OV b LA TORRIIEEOFEFENZ IELHITKIRT 5 L3RG &
W, 3570V s M TORBUL, FEMIREBC TCROFHR T 20
PCORNEFHEL 2 Ly, Ld-C, RERLHERNOFEHTEHO
BREOUHSEBORREMBEICTSHAICE, A3 ~5FL 07—
EORMER LB TOERO Ty 2 7 P OTE B LB L TEET S
ZENDBELEEDZY,

13) S.Hart and A.Craig, “Dimensions of Success in New-product Development,” M.J.Baker
(ed.), Perspectives on Marketing Management, Vol.3, 1. Wiley & Sons, 1993, pp.208-209.
14) Ibid., p.210.
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LaL, BHICOE->TEEDO Y 27 M4BT A2 L3, Bk
FHICHEETH S, F1IZ, REORLERLHERMNNTI Tud s 2
BIRIICIG U TR L T 2 &k, HElSEEROEBBEN 2 ME» 5 B5IC
EBTEHZLTIRAWN, LR THRE BRICEARS MV, Z
DFE 3 ~SERDT Y 27 F ORFAEERIZRER TS Z L RERTIEL
Vo HEEFENRWEWBEARINL, WARELTHELSRREHRHLES &
RO EZVPSETHSE, ZOLIIC, FRBERE TS T4 - LRLTH
MiYHZ L, TN HTRESRBEATAES ZLICk
5, L2L, —EOHBIZhbZsE I VbIFTidZ >, Johne and
Snelson {Z 3 FDOMM % L ¥ 2 —LTW5 L, Hart & Service X Cooper 1% 5
FRICDZ2>TT =42 PEL TR, F212, a4 - LNLTO
RIZ, FREHRUAOERIZE > TARELHEERIBZILICESE,E
Lhkn, BIAIE, REOEHFPEE, 550 IHERERORRE LH3
32 PHIEIC K 3 REPEEROEROM EAE, SREEREED - T
258 L, REPHERORBNLRRE 20— TH 5HHURBHR
WEHORRIE, ThZhXFTREBETIES 54, WH 2B L CERT
52 ERBREIZIENIEMETIE LN,

Tar G b LNLORREBBEIZT 2HE, BFELVLEREIZTS0
2, TNEPHEERMLVANVICHERELRTH0,MEEE L5, ZLTEAR

15) M.A Maidique and B.J.Zirger, The New Product Learning Cycle, Research Report Series,
Innovation & Entrepreneurship Institute, School of Business Administration, Univ. of
Miami, Feb., 1985, reprinted in M.A.Maidique and B.J.Zirger, “The New Product Learning
Cycle,” in R.A.Burgelman and M.A Maidique (ed,), Strategic Management of Technology
and Innovation, R.D.Irwin, Inc., 1988, pp.320-337. A.F.Johne and P.Snelson, “Marketing's
Role in Successful Product Development,” Journal of Marketing Management, Vol.3, No.3,
1988, pp.256-268.

16) S.Hart and A.Craig, op.cit, p.212. AF.Johne and P.Snelson, opcit. S.JHart &
L.M.Service, “The Effects of Managerial Attitudes to Design on Company Performance,”
Journal of Marketing Management, Vol4, No.2, 1988. R.G.Cooper, “The Strategy-
Performance Link in Product Innovation,” R&D Management, Vol.4, No.4, 1984.
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DERIE X ARRIC K> TREB DL TH B,

ZHLiTus s b LRABEDOHMA LOREIL, FFEO 0y 2o b
ICHEAAEADETITORBEHET S ZLICL-TC, FllEhs»d Lk
W, 7P MIEEA A= TV FEZHSTVBDIIHLT, Tu
275 MIMEBOKBOHRIC BT 22 DTV 27 b EHII—L TS
DI ERAEHIZE DA S TH 5, Maidique and Zirger & Johne and
Snelson BWRET A L2, P b« LRAUIZHEIT S 1 BEEED DK
DR AEAD T T, REOHOERITEHEMET 2 I LI TE R, L
2L, bhbhOYmO HWIREOFEFIr# 23 -+ 05 kD, &
LAFRSORREEHET 2 ERA#BINT 62 LiCh b, 2o ThNL, 7—
s OFATEEME & BBREOE» S, BT 7ud s b - LRLDOT -5 &b
HHMIZAEI EOICEELT, 25 LT NET—4 - £y P EHKEL
THHL, AIEETHIET IS S 4 - LRLOFBEMASZZ&IZL-TE
NeMTTHILHBENTHD, BWROTH 5, ZOBE, FEOBR7
Bio b BRI EMOFHERNT %, MBI 2T I+ 50 —
A EWNET IR H 5, BEIHERHKROMERIFHHNTE S L1,
FILZY Y TRIIHLT, EOLS BEREZEDLS ZEMHEHZEBL T
RN ET E0ThH S, TORKTIE, KIZH~RS5 Maidique and Zirger

17) a5 b - LRLZEREYTEMRTYE, REDOERNEEREMEICT 2%
(fHZ1E, T.JPeters & R.H.WatermanJr., In Search of Excellence, Lessons from America's
Best-Run Companies, Harper & Row, 1982) &, FrlSBHREEIZH T 2R E+ M
BIZTAWRE, $5bBUTIORT [Fudxs b 77 3IU—] EMEThTH3 AL
OMEEOBICIZ—BBE 3 (SHart and A.Craig, op.cit, p.212.). R.G.Cooper,
op.cit, 1984. S.J.Hart & L.M.Service, op.cit., 1988. A.F.Johne and P.Snelson, op.cit..
D.Shipley, S.Edgett, and G.Forbes, “New Product Success Rates among British and Japa-
nese Companies,” EMAC 1991 Proceedings, 1991.
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#3F 1 (Stanford-AEA Executive Institute) IZHF L 721201t DS MMF T3 L
ThaEhzz, B1BEORAE (V-4 1) &, ZO1208t0BMEISA—
TV FTHEL TN TOEWERENAR SN, TORTHNE S
ENTMDOREIEE T -2 X—2L LT, Sk Ehiz, -4 1iEX
D3IDDEI Y g YPEBEIN TS, LTE1LIE, MEELLEDOHME
WA &EL ADBETH PR ERETH S, B213, RESHARLBEAL ZHH
MDD 3 B, ROFZMHFIZHELT S5 LI ICHIERBOFEB T EBIRL T
5523 avThbd, FFELLT, O200FFIIF—»5 5 WIEHEET
BZHBATTHBE L, QSELNICEHREN-EDTH S L, Oyl
i EELOUEERMNICE > THBNICEETH S Z &, OEryIcEH
HEELBLONTWEZE, Thd, TOR, KRINEKBMDIEIZ, HFEH
BUR D LOEB NS EER L 2HhEPIZEB L INTWS, B3,
BIINHFRHERTIZONT, ZORIMEIBUCEML 72 BN 5 E R %
EFNThHTFTEEI 20 3 T, MEEVPHHISGGEATES S -7
Y FORIETRIZE-TED, ZORREY -4 [ TOEMERIZHH X
NBZEDVBREINTWS, FELNZEMEEX, ZhEN3 DO
Wh 7Y — (B, REOAFALSLER, BEORMHEEE) Oficy
WERhBZLiihb, Y—_A TIRZD &SIz, FhEEK TSR
ARTRTRL LRI, ROV =AM NORTERREORE L U TRRER L 4 5
0B AMMANT 2 -DICE S iz, ZORETEIDEEIH/SN794E,

18) M.AMaidique and B.J.Zirger, op.cit., 1984, pp.192-203.
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INSDERZEKZ, B2V -1 ITom%E, #2128 70%, B3I12H
MEDOREBRIZE > TNEINZEDTH B, —_A TIZOVTORTI
Y — A I OEEREIND S B, AREIE G L N7=59, uwmﬁ%u
L ThEn,

60D R4 NHBMR ORI E RMOBRAHERNZIEENE I &k
W52, BRE2EHGESHEIN, ZOMR, TERISHENICH
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Dr—HF— - ==X KL ATL TS, ORI DORIFEICEHE X T
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21) S.Hart and A.Craig, op.cit., p.223.
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22) M.AMaidique and B.J.Zirger, op.cit., 1985, reprinted in M.A.Maidique and B.J.Zirger,
op.cit., pp.327-328.

23) D.A. Aaker, Strategic Market Management, John Wiley, 1988. R.H.Hayes and
W.J. Abemathy, “Managing Our Way to Economic Decline,” Harvard Business Review,
July-Aug., 1980, pp.67-77.
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24) Aaker, D.A., ibid., p.140.
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