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19974E 5 H
- Changes in Consumer Behavior in Modern Chinese Cities (H.3)
Proceedings of the 2nd Conference of Asian Consumer and
Family Economics Association, In M.Abdel-Ghany (ed.)
(US.A) Guangzhou, China 19974 7 H
- FENI BT 2 RAREEA SO & HEFEATE OFIEE (HF)

JEHEE R AR A BERE R A FE R (M2 S0) 19984F 3 1
+ Chinese Consumer Types: A Correspondence Analysis

(JtF# Jing J. Xiao)

The American Council on Consumer Interests, US.A

1998411 H
- ME O T OZAL & EA ESEOREEISIZBE S 0% (H)
HAREE Y AT L%aaE HISEH 27 19994 3 H

- Materialist and Post-materialist Values in China (3%3 % Deanna L. Sharpe,
Jing J. Xiao, Mohamed Abdel-Ghany)
Proceedings of the 3rd Conference of Asian Consumer and
Family Economics Association, In Gerry Olson, Editor
(US.A) Seoul National University, Korea 19994E 7 H
- Chinese Consumer Types (#£#% Jing J. Xiao)
Journal of Consumer Studies and Home Economics, Vol.23
No.3, pp171-180. 199949 H
- ENZ B BB AR L HBEEBE O GEE NIET)
HEZHE (HAHBRZLEYR) B9 19994E11H
- ME OB B IHBFATE ORI (HF)
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- Analysis of Consumer Behavior in Chinese Cities (IZF# /NIEFF)
Proceedings of the 4th Conference of Asian Consumer and
Family Economics Assoctation, Shijiazhuang, China
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- Changing of Consumer Information Environment in China (#.3%)
Proceedings of the 5th Conference of Asian Consumer and
Family Economics Association, National Chengchi University,
Taiwan 20034-12H
- Equivalent Transformation Methods in Computational Sociology
(2% Ernest Boyd)
Proceedings of the 5th Conference of Asian Consumer and
Family Economics Association, National Chengchi University,

Taiwan 2003412H
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- Consumer Information Environment and Change in Attitudes of
Advertisements in Urban Areas of China (H#.3%)

Proceedings of the 6th Conference of Asian Consumer and

Family Economics Association, California State University,

Sacramento, U.S.A 20054F11 1
- REINBEERIC BT 2 /R3S B AT OZAL - BB 508 %R
A A LT (H3)
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- A Global Examination on the Design and Delivery of Biotech
Management Programs (3% Ping Lan, Jun Sun)
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- Analysis of Consumer Education and Protection in Japan and China
(JL## Jing J. Xiao)

Proceedings of the 7th Conference of Asian Consumer and

Family Economics Association, University Putra Malaysia,

Malaysia 200747 H
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- A Statistical Analysis on the Effect of Trade on the Economy of China
and Japan (J13%¥# Xiaoqun He)
FCHE AL IR O 1 20084F 8 JJ
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EIRAIC IO KT (H)
FEFETE (LHEE AL RE) 585554 %5 20094 3 H
- Overview of the Mass Consumption Society in China Research Project
(H35) Proceedings of the 8th Conference of Asian Consumer and
Family Economics Association, Y amaguchi University, Japan
200947 1
- R R E B A TR 7E—2E T AIRMAR (36353 Xiaoqun He)
Research on the Forecast of Chinese Fiber Exports to Japan: Based on
ARIMA Model
AR JE 68755 1 200947 H
+ Public Policy Satisfaction and Subjective Well-being: Evidence from a
Survey in Beijing, China (3t## Feng Sun)
Proceedings of the 8th Conference of Asian Consumer and
Family Economics Association, Y amaguchi University, Japan
20094%-7 1
- Formation of Mass Consumption Society and Consumer Behavior in
China (#:3%# Masayuki Kometani, Jing J. Xiao)
Proceedings of the 8th Conference of Asian Consumer and

Family Economics Association, Yamaguchi University, Japan



(803) —439 -

200947 H
- Structural Equation Model for Subjective Well-being (#£:3#% Feng Sun)
Proceedings of the 8th Conference of Asian Consumer and
Family Economics Association, Yamaguchi University, Japan
20094% 7 1
+ China's NGO Microcredit: Development and Challenge
(#£#%# Wei Zhang)
Proceedings of the 8th Biennial Conference of Asian Consumer
and Family Economics Association, Yamaguchi University, Japan
20094% 7 1
- Consumer Protection Law in China: A 60-year Review
(Jt¥% Qin Yang)
Proceedings of the 8th Biennial Conference of Asian Consumer
and Family Economics Association, Yamaguchi University, Japan
200947 1
- Consumer Awareness Survey among Youth in Shenyang of China
(Jt3## Xiaoyi Chen)
Proceedings of the 8th Biennial Conference of Asian Consumer
and Family Economics Association, Yamaguchi University, Japan
200947 H
- Consumer Behavior in Supermarkets in Beijing, China (3:3# JiaN.Yu)
Proceedings of the 8th Biennial Conference of Asian Consumer
and Family Economics Association, Yamaguchi University, Japan
20094%-7 1
- Convenience Store Development and Consumer Behavior in China
(G 7. QD)
Proceedings of the 8th Biennial Conference of Asian Consumer

and Family Economics Association, Yamaguchi University, Japan
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200947 H
+ Consumption Patterns in Urban and Rural in China
(3% Man Zhang, Jianping Chen)
Proceedings of the 8th Biennial Conference of Asian Consumer

and Family Economics Association, Yamaguchi University, Japan
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- China’s NGO Microcredit: Is It a Sustainable Industry?
(%% Wei Zhang & Shigenori Ishida)
U A 78 F69BH 1 20104F 8 JJ
- HENC BT 5 KRRE B RO KA LI EBITE)
(JLEH KB MEZ, Jing J. Xiao)
FHLAE TR 9B 1 7 20104 8 H
- China’s Non-governmental Microcredit Practice: History and Challenges
(#t3#%% Wei Zhang)
Journal of Family and Economic Issues, Volume 31 Number
3, September 2010, Springer, 280-296. DOI: 10.1007/s10834-
010-9215-2 20104£ 9 H
- Sustainable Consumption and Life Satisfaction: Evidence from China
(JtF# Jing J. Xiao)

Journal of Social Indicators Research, Springer Science and
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- Analysis of Consumer Behavior in the Mass Consumption Society of
China (3£35# Masayuki Kometani, Lihui Yuan, Jing J. Xiao)
Proceedings of the 9th Conference of Asian Consumer and
Family Economics Association, Seoul National University,
Korea 20114E 7 H
- Study on Saving Motivation of Rural Residents
(43 %# Feng Sun, Lihui Yuan, Jing J. Xiao)
Proceedings of the 9th Conference of Asian Consumer and
Family Economics Association, Seoul National University,
Korea 20114E 7 A
- Changes in Consumer Life in Rural China (#£:#%# Zhiyu Zhang)
Proceedings of the 9th Conference of Asian Consumer and
Family Economics Association, Seoul National University,
Korea 201147 H
- A Comparative Study on Income Disparity between Urban and Rural
Areas in China and Japan (3t3# Wei Zhang, Zhiyu Zhang)
Proceedings of the 5th International Association for China
City Planning (IACP, 2011) #E - ARKS%  20114E7 H
- City Planning for the business district in Japan (#£3#% Jianan Yu)

Proceedings of the 5th International Association for China
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(#F#H Zhiyu Zhang, Fengxia Chang)
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(£%# Guoming Xian, Shungi Ge)
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- MEOHRTT - BAY OFEIRIAE L WMILBOR (e HHRIR, 2R
H TR S R FEO27EHE5 - 67 201443

- The Nature and System of China’s Urban-Rural Construction and
Circulation (#%#%# Yumin Ye, Weike Li)
W7 ¥ TWE 127 201443 1
+ A Study of Consumption Characteristics in Japan
Proceedings of the 10th Conference of Asian Consumer and
Family Economics Association, National Chengchi University,
Taiwan 20144E 7 H
+ Consumer Behavior Simulation by Evolutionary Model Optimization of
Neural Network Controlled (3:3%# Ernest Boyd)
Proceedings of the 10th Conference of Asian Consumer and
Family Economics Assoctation, National Chengchi University,
Taiwan 20144E 7 A
* Online Shopping in China: An Empirical Study of Online Consumer
Behavior (3t#%# Yang Jiao)
Proceedings of the 10th Conference of Asian Consumer and

Family Economics Association, National Chengchi University,
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China (3% % Masayuki Kometani, Jing J. Xiao)
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- Structural Equation Model for Subjective Well-being (3t # Feng Sun)
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- Social Class, Ad Attention, and Symbolic Consumption
(3% Feng Sun, Jing J. Xiao)
The 11th Biennial Conference of Asian Consumer and Family
Economics Association, Hong Kong Shue Yan University, China
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- Analysis of Japanese Environmental Awareness and Consumer
Behavior: Based on a Survey of Yamaguchi City (3:## Yuan Y. Ji)
The 11th Biennial Conference of Asian Consumer and Family
Economics Association, Hong Kong Shue Yan University, China
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- Changing of Japanese Consumer Behavior
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Economics Association, Fuzhou University, China
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- Financial Education, Marital Status and Consumer Life Subjective Well-
being (3:# % Fuzhong Chen, Jing J. Xiao)
The 12th Biennial Conference of Asian Consumer and Family
Economics Association, Fuzhou University, China
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- A Study on the Demand and User Satisfaction at Nursing Homes
According to Type of Ownership: Based a Survey on the Actual Status
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Economics Association, Fuzhou University, China
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- Financial Risky Assets Holding and Subjective Well-being
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- Household Debt, Leverage Ratio and Consumption: Evidence from China
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- The Ownership, Innovation and Sustainable Development of Micro and
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