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BIE %28 T 572012, 2005120 (22D %E WTO (World Tourism Organization)
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B 4 % 4 # | (“Conference on Tourism and International Travel’, Rome
1963) T X, 35 B %] (“Visitors”), [# %] (“Tourists”), [ % %]
(“Excursionists”) & W o ZEPHEPHEHSHREEZHB VTV LW
BWHE—-HOZE» LB SN, WHERMI24RBU LOKITE, T42bbIENR
2 RATE L [BIE%E] (“Tourists”), 4R RWMORITE % [HEX]
(“Same-day Visitors”, & % \» % “Excursionists”), W& % —#5 L T [/
%1 (“visitors”) &MERZ LA Sk, 19674, EEHKFTRELSBED
HEMRIV—T1L, TOI &2 ZEBROBOLHEEIFICEEL, B684EIC
X IUOTO b ¥ % TARL,

19765E D EE M R B R FEIH AR TIE, BEBEBEYS TR HMOZKHE]
(“Two-way traffic”) # & d%29dDTHY, EBRBEXEZEHIII SR
Tk % (“Inbound”) KfT# & EAMHCH A7 %5 (“Outbound”) HATH 4
Joh, Bk, EIWS8E (‘“Domestic Tourism™), £ Y87 ¥ K« —
1) A5 (“Inbound Tourism™), 77 b3 ¥ F -+ —1 XA (“Outbound
Tourism”) 22674 Y, 2512, OEBRZIC»»bEL N FETY
FN Y ROy — ) X 4% ERBE (“International Tourism”™), @EH
REREET A FOR—FT T A VTl hbEL NI K- I—=) XLk
ENEXEA ¥ —F N - v—1Y XA (“Internal Tourism”), @E RO
REAEIHIPDIET I N YRy =) XL EERNBXEF T aF LY —
Y X & (“National Tourism”™) &\ 9, BUOLHEICHET 2300 HiERE
ENBZEilhol

BRI rDLERIZZORD EH - QWEEHVET Z LTk o7z, 1991
E6H, HRBEKE (UNWTO) &7 F VBRI TBXHKHcHET 5
BadEl 24y T CHEBLTYWS, £ THEOIKITHE (“Travelers”)
i3, EBEEFM % (“International Visitors™), EE#t7% (“International
Tourists”), #%% (“Excursionists”), EIWN&EjH% (“Domestic Visitors”)
WKARESINBE T &l o7, HUTHFBHEHEE (UNWTO) 25" LT
WLERGMEO SR TH D, 2Tk, OBXKINCED SN L RITE
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DEEAHEL SN, QFME (“Visitors”) ® D b DFIAE (“Over-night
Visitors”) 2B X% (“Tourists”), 9 THRWVWEIH& Y% (“Same-day
Visitors™) $» 5w it [#E% ] (“Excursionists”) &, Fi&E 245 3h, £
LTCRFHMEOFHEOEBMIRENT VS, L2 MoE BN EFICHD
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W5,

I LR, EEAMIC, HREEOBHFRLBLLR[ICKRFE N,
ERICIE, EfOEVCICE )BBICGER SN0l e 2E LD
EARCHIRICO LD EH ) & ICHET HHEIGEETIE, SHKERE
s, NEAOBAREIEE R0, 24FEHE VS BRARET EFTHD
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LD DIIHoTVE, Thbh, OHERBIUHAEAZEETRT
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B - LYy — 07Dl AMICRTUHAT 3 RITE X ENBLEELE LTS
B, TOMNE L OMTIR, BEWBHROBL, S, REMH (50~100~< 1
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EINBAR L R shTwb, ERNZELRII24FBUNOFAEZED L
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i, BAHPOKRE LB 5O EAREE L SEE LW, 2o
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BEHRELLL, BAT BAR) LHRVBFOXBIZERZLDICLT
Wi,
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HRBEHE (UNWTO) 251914E 0 [BULMEHCM T 2 EBR&#] (£

T Rik) TEDTBNERIIKRDOEB) TH S,

MBteix, Lyvy—, EYRRX, ZOMOHWT, HENLZREREON

P T B4 N0 (REFEL72) —FERBOFEE TH 5.] (“Tourism
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comprises the activities of persons traveling to and staying in places
outside their usual environment for not more than one consecutive year
for leisure, business, and other purposes. ")

COEHIIBTBF—7— FiL, [#1£] (“staying”) TH 5, “outside
their usual environment” &\ 3 BREBI OB EED S UL, EiAzHE
IHBDBL L MEESNS D, HZ T lodging” % EDOEHREDSEILH
WHERTWAV, 20, —RPLRFEIC I 5% (R RIT) 28
DA FITY—IZANL, FLTHARTOBNEE “Tourists” ICHE D &
“Same-day Visitors” Z Ml 2. 73 % (Bt AA%) “Visitors” DfEEH %, #
FHEE Lok w) BELEH 5,

REZH) Lzvodr, ZOBHIIKRO2DTH S, 123BLEEICATX
OXF (FEK) & LTOBOLEIREOMR, HNETHE) BAEROBLHEL
FTIRATREEVIHEILL S, SHOBRERDIZL ALY, BEEOH
BEV) XD, HCEROEY, &84~ MERICE 2 EEHEL L E
BULTHFINTETWS, DI I2IEBRNZE R TOEABRE A
LW V—AELZEBEBEREOAME VWS LBRTH L, BT ST, #ho
ERBIIHH 21, B2 BEARAERANCURA S D2 2 eho 2k
WH T ETHb,

HRELEE (UNWTO) &, Bt AA%E#KE 2 TSA (Tourism
Satellite Account, Y =1V XA %5754 b-THhHo b, BT IA
FEE) L) T Y FTHRMICER S, ZhrsttREEEICR 727,
E A2 @E L, 2008E0BRTREICKY D, TSAR* FEHFHEE L [#

2) #HRBLEE (UNWTO) &4 F ¥ EAFiE, SNA 019934 M (B4 EM) A5t
ENBOEERY LT, BRIV TOHFFIA L - 7TAY > roEk#ESE, 19914E6H
* 5 IO [BEKHCHET2EBREE] (5 7&#) CTREL. 19944 LK,
V=YX h -HFFA4 b THhHY b (TSA) FEBTHI LiCidh o TSAH
ZEBHOKIBBICERONTWVWA Z LA, BOGHHIMELO 258 5 EIid 44,
REFEDOHFFRA—A NS THE-BOEIIZREIR TV, EIADZDOHD
UNWTO ORI 7% RiE8 A% 2 2 L, 20074E 8 25T TSA 4 E1380% B L. EiC
Eorze HAEB20104E4812 TSA FRBEE o720
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HRBEE Y R YT 4] #MEFLT (2007410H) & KB (200943
B) T2HB#EL TS, ZOMENFIIEREDHHREFL LTI OO
TwsHY, EBRMAZBLERBIVUTSA 2MIS ETECIIBEIILRDO
d, BIBIEBOY Y RIIATOUNWTO T FNAF—DRAY 1) — -7
J— b v F (Stanley Fleetwood) 2 % #:F:8E [BOGHKET & BRBGE]
(“Tourism statistics and its application for policy”) PHAET, € ZIZidK
D X 9% TSA D100 TABLE BMFA S TW3E (Fl),

TABLE 1id, [A N9V F - V=) X AIZBITHERYA - h7 T —
BOWFE | (“Inbound tourism consumption by products and categories of
visitors”) 2ETEDTH b, {1 NIV F-v—1) XADHERIZ, B
HDOEMY (Specific products) A & F5 ThHWEHRYB (Wa~—Y v,
EHY, Y—EX) K53 hTwd, IFEOERY AL, AlZ7V—TL
LT, 18R, K&, 3@ - &8, RITY—Y R, - (EBEEM,
BYEL L), IRE - LVvy—, ZoMBOLY—¥YX (&8 R Loy
Vi k) O7D, A2 v—TE LT, BRI rrbaREY—Y Y, E
¥, $—EAPBFLhTWE, A7 TY—FlLix, HEVEEL (B &
HEOH L) BERTH 5,

TABLE 2i%, [HNBXICBIT2ERYR - BIXARATNOHE]
(“Domestic tourism consumption by products and ad hoc sets of resident
visitors”) ZETHIDTH S, HABLARY bAOFHMET 2L LBEA
AR, BREAEY OB LMBMICESTERE, £ ThrVEERDMEIA
RIZZH5ahbd, ZLTENRENAHRDE (Same-day visitors) & fHiH%
P95 B (tourists) ICHEIZTH SN TWD, TSA Tid, HIRERDA X
VINEBRETREYT, MATHZLOBESHK, EROEI TOHBH
BHLBABROHBFEMRIIAT VP END LI IR oTWwD, L L—#IC

3) HARBEEE (UNWTO) 737 KFEHRBOERH £ & — (2007) [$1EELEFERE
P URYY AEEE] (http//www.unwto-osaka.org/image/activities/25-1.pdf), R
BUEHE (UNWTO) 7 ¥V 7 KFEBOERH £~ 7 — (2009) [#2mBERFER ~
RY T L8EE] (http//www.unwto-osaka.org/image/activities/31-1.pdf) o
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i, BEARy b2FhstiAERIEARYE (Same-day visitors) TdH o
T, BB TREZVWEINS, EROBRFOLMID, MATIZHERLLS
FHRTOBHEOEESND,

TABLE 3iL, [7U ’N U N =) XAIICBTHERYR - A7 T) —
WDFHE | (“Outbound tourism consumption by products and categories of
visitors”) ZRTHDOTH %, HEBNE S EANTRITHISHEZITY, €
NBAI P3N BIEILR D,

TABLE 4i%, [4 Y& —FN - v —=1) XAIIBTHERYR - BRIBIOWH
# | (“Internal tourism consumption by products and types of tourism”) %
ETIDTHD. BA V5 —F - V=1 X4, BOLHRBOLEEY A
FO<—=r74 Y 7ORENL, ERBXRLL ONT VK- =) 02qH
bEbDTH 5,

k@ TABLE 145 TABLE 4 THFEY A F2 0B GHBEHEL
WT25DTHLDIIH L, TABLE 5i, 9 LAKEFEIIEZ 514t
WA PO, [BREXBLIVCZOMERICLZENOEE] (“Production
accounts of tourism industries and other industries”) T# %,

TABLE 6, TEMWHOERAMEEE S 5y —F N - v - XLHE]
(“Domestic supply and internal tourism consumption by products”) T®
D, TABLE 145 TABLE 4OFEY 1 FOEIEZ#H#!Z, TABLE 501t
4 FOMEZHMIC7 XS DTH L, BEOTFES 1 FITIZ,
BCEXRPCBCHEER L, C~OFBEELBA, oG 1 i,
LT EAMIMEEATR S NS, 29 LzFiRiE, ERERRONG [EAK
ICELZHDTH %,

TABLE 7id, [BIEEXNOREM] ThY), BERINOREEYR EHE
¥ BIUEAOER (EH, FIEHR) PELAEhS,

TABLE 8i3, [BXEREL EDOMEREIIBIT HBHROREEESLTE] T
by, BOLHRE Y DIEAKR TOMOREY, REBWLRKE GEE
BB, ZERR), BRBRM O AHEERE, BREEEEEDITY, B
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HoO+THOW B THEIFEASINS,

TABLE 9%, &#%OBUfF (E, ik, #F) X 2ZEEHEETHY
BT E—v a3y, BRORAME - A% BUOLHKE - HEoORME, Bt
FNFTOEE, JFEGFMEFOER - fE BLUORELREOBEITAZSH
5o

TABLE 10ix, 1 N\ F, BN, 77 b7y FOBRER FIHKX
WFE, EAlRE - IUERET), EXEBBERNOBERORBERSE R L
DIEHEMIRETDH 5,

UED k)% TSA FRICL 2BAHETOE—OF#IE, TABLE 61K
LA XHI, BRHBEOINIBNT, M FORBEELEEYAF
DBMEEZEAYE, HMBLEIIELTVELEIAIIH D,

LIATLHEFENA FHLORBOVLELND S OHh, Thud, BOLEE
DFRLETFOL L BEOBIGEE (BLE LBOLEIR L oA - RIEA) 12X
HHBEFRERELTVWAREWILIZE S, bHPBEOFTFVEZFIME L, ¥
VAARTFNVERE, —BRIEABMOT LTI RE2ERT, &Y D8
R AESR, T4 50, RERMR S, BOLIES & IIBRO R WIITE
REFHKEY —ERATH b, KFERITREEORE, RITREIHKITOMHE
LENCEDONLZ LD, ThEaMT 7 ICFIHTAZ L HUEET, BOLL
BEROLVWEMINADIFETE S, bRAIITRAYA Y - X ATV R
POTHRITENARETH o724, SHTR I — F&tE LTHFRICHSIT
Who IBREENEZA TV A UKL LTHRBEER R L OF
ENAZHELL, BIERAVPEKENALESZE SV, 2 DG A
Fa o RBOLIALR, EEOBGHERI D DEE2MIKRERY (Bl
WASBOLHESE), BOURA=BOLHBRBICEDST H7-OIIHFESA F
DBHXFEALRTRE 25,
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#£1 TSAMFEx (TABLE1— TABLE 10)

TABLE 1

Inbound tourism consumption by products and gories of visi
(visitor final consumption expenditure in cash)

(net valuation)
Same-day Tourists Total visitors
visitors
Products (1)) (12) (1.3)=(11+(1.2) |
|A. Specific products
A.1 Characteristic products

-
1
X X

Accommodation
1.1~ Hotels and other lodging services (3)
1.2 - Second homes services on own account of for free X x X
2~ Food and beverage serving services (3)
3 ~ Passenger transport services (3)
3.1 Interurban radway (3)
3.2Road (3)
3.3 Water (3)
3.4 A (3)
3.5 Supporting services
3.6 Transport equipment rental
3.7 Maintenance and repair services
4 - Travel agency, tour operator and tourist guide services
4.1 Travel agency (1)
4.2 Tour operator (2)
4.3 Tourist information and tourist guide
§ = Cultural services (3)
5.1 Performing arts
5.2 Museum and other cultural services

7 - Miscellaneous tourism services
7.1 Financlal and insurance services
7.2 Other good rental services
7.3 Other tourism services

number of Fips|
number of overnights]

X does not apply

(1) Comesponds to the margins of the travel agencies

{2) Comesponds to the margins of the tour operaltors

{3) The value is net of the amounis paid to travel agencies and tour operators
(4) The value is net of disiribution margins
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TABLE 3

Outbound tourism consumption by products and categories of visitors
(visitor final consumption expenditure in cash)

(net valuation)
Same-day Tourists Total visitors
vigitors
Products {3.1) (3.2) (J.JHJJMJ.‘!)_
A, Specific products
A.1 Characteristic products
1 - Accommodation services X
1.1 - Hoteis and other kodging services (3] X
1.2 - Secand homes servicas on own account of for free X X X

2 - Food and beverage serving services (3)
3 - Passenger transport services (3)
3.1 interurben raitway (3}
3.2 Road (3)
3.3 Water (3)
3.4 Ar (3)
3.5 Supporting sarvices
3.8 Transport equipment rantal
3.7 Maintenance and repair services
4 - Travel agency. tour operator and tourist guide services
4.1 Travel agency (1)
4.2 Tour operstor (2)
4.3 Tourist information and tourist guide
8 - Cultural services (3)
$.1 Performing arts
6.2 Museum and other cuRural services
8- and other ices (3)
6.1 Sports and recreational 8por services
6.2 Other amusement and recreational senvices
7 ~ Miscollanoous tourism services
7.1 Financial and insurance services
7.2 Other good rental services
7.3 Other tourism services
A.2 Connected products
distrbusion margins
goods (4)
servces
8. Non specific products
distribuion margins
goods (4)
BOIVIOES

{vovaL

of b

X does not apply

(1) Correeponds to the marging of the ravel agencies

(2) Corresponds to the margins of the tour operators

(3) The walue is net of the amounts paid to travel agencies and tour operators
(4) The value is net of distribution margine
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4. TSA TOBXHMBEDEGH L HEFIE
TSA TOBRHEEBEIL, BRARZERE ALV HEEE B o
BB ETRENDIIDTH S, LALETRO LI, BUEARKICIZ
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BEORE - H3MEEO 70 —F ¥ — M TH D,
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QOFERFRIE, BEFICT v r— MREZT 2V, EAZOTFHERER
THET Do
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BERIIBRHRE L B,




- 188 -(692) INOREFE MRS 58618 6%

AREBHSHANLUL, LR, FERHOARAZEKA A F5000 AL L&
RABAHMEEREONR LT LI LR E T 555 FERFIRABOEHKET
BT %) A TEE,OHEZMBEL TV L) 2BOLHE, BIUSHR
OBRBOE 2 RET 5 L TRIIEL SIEH L THLEFH B AIZOV
TiE, #ERAFED L IEHIH OB TRET 5,15 £ LTWwa,

H1 BAFHEBELHBREORE - KEOHRN

B F R EREAE)

RO
Bix ) B

BULHIA, BHHWVIT
B A~ OF A R AE

(T A—F—RERT v — M RE)

I

Bt S ~D R BIHA
AR BEUIE EHE A vhr— g
\\\‘ _‘// AT
e BAHAL 3 L ORIbER
BUtE L% O ~DT v NRE - i
SE~ KO
AT AR TR
SHNTH N BT DTS R BREOTHHMM | BIHA, B EORER
FHREDESNEOER BEL BLOERED | BRTO -AbY
T PHEBIRORE | BHMEBOAE
AT

W%, @WNE. BRYEOEAROHE

B I
BUCHRB O

(AT () BABDEHS (1996) [2EBULE B —BOLKE ORE - KEH T RO SEK— (&
EBGH AT HEOIRE) —PHBHEIH] 17~181— Y & b L ITfFK.

5) (#h) BABDER S (1996) [2EBULE Hsat—BOLHREt O - REt RO SRR — (&
EBOLHATEEORRE) —FREHFIA) 19—,



BEY—=YAL T4 - 7H b (Tourism Satellite Account: TSA) (693) —189 —

5. ERBHAHEELEY VXL -YFSL - THI R

BOGIEENC L L A LA BOEREIE, BT AE LToBixE, Bta
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1914 o i REEHEE (UNWTO) #+ & 7 &#ETO [BEHKEHI>vwTo
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WC—ET5ELw) t—0FEAl FEH) ICEIE, FHOWMY 4 Mgty
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TABLE 10ix, KkDFE20D [TSA O2F#EE] IZE 0V TER SN2 b DT
b5,
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and Keith G.Debbage (1998) The Economic Geography of the Tourist Industry: A supply-side
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6. TSA D#HE

V—YZXH - HFFA4 - TAYY b (TSA) OBRRKOEHIT, MBS
AR THLBREEORETHNALBUOLHER L LT, BULER (B
ARy M) 127272 LT AEFEHA FOBXARE GiMEHLVidE
VE¥—=) Ty — b RAEL, FI0OHTL BHEHMEZBNHEBHEL TS
EIAIDHDH, TNE, HETA FOBUOLEEOIRAD, BULEEDOEED
HENA, T4bET7I7F4EF4- R=X" POLRELFEHWLTDZ I L
2k3, #RiEY—XF ) F 14 (Seasonality) WCEHERLZHIDTHSE, ¥—
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ANT v, BE, FATH—ERE Vo B ECERITVT R BUA,
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bV, LA, FFNVEOEE EVRAARTFLVERE, AT VOEL
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Trvar—bRER S LI, BOLEENBLEOL DAL ERELENIZT OB
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7) TOZFAET A R=RLiF, —DOOFERIEROEEFRHZIT> T 5545, £E
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SNA D E#IEL S5 TSA TH 575, EHITZORKD SNA HIE,
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# (GDP) Y DIEEICKMEINDA, TIIIAEE - X FEROER
FBO—mEMORRAEBRZ 2L ZADEELHEBORER L W) HENE -
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